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What are the business benefits derived from the technology implementation described in the case? Also, discuss benefits other than those explicitly mentioned in the case
	The technology implementation from Kimberly-Clark's case study is all about having virtual stores and virtual products and it has many benefits to the business. Kimberly-Clark can be saved by the potential associated with this technology to a company that is stable and profitable from its downturn. The virtual reality technology has been implemented into this company step by step as the company had taken sensors and embedded them in the ceiling, walls, and floor in the business premises. This was to enable Kimberly-Clark in tracking its customers' location and detecting when the customers are in the stores where their intentions are mostly in. A virtual reality platform is then generated by a computer after the customers' data is fed to a computer. The world of virtual reality has been fully adopted by Kimberly-Clark into theirs. The business is now fully utilizing the virtual reality benefits and optimizing when it comes to the goods arrangement and advertising. A lot of money is therefore saved and on the other hand, efficiency is significantly increased. The use of virtual reality has gone a big way as it has been able to reduce product testing by half the time. The technology has also helped in the improvement of Kimberly-Clerk packaging and the overall business performances have been boosted.  
 Not only Kimberly-Clark Corp is enjoying all the benefits brought by the virtual reality, but the benefits are also felt in education, and in medical health procedures where it has played major roles in helping people who are suffering. Product testing can be done with ease since virtual reality technology is fully utilized leading to minimal resources wastage. This is because computer systems and applications perform simulations. Virtual reality offers many benefits in medicine. For example, it ensures the risk of patients and healthcare professionals is greatly reduced. This is because the virtual reality technology gives the training the healthcare professionals want without putting anyone's life in jeopardy. A good example is a surgeon training to gain the needed experience to facilitate them in completing a surgery which is complicated without putting the patients live at risk. In addition, the virtual reality technology offers benefits to emergency technicians in order to perform cardiopulmonary resuscitation (CPR) without chest compressions execution troubled breathing real person. Health professionals can also receive virtual reality valuable training in anatomy and infectious disease control. “The virtual reality technology has many benefits that can be derived from the case study as well as other benefits not mentioned in the case.” (Burdea & Coiffet, 2003) 
Are virtual stores like this one just an incremental innovation of the way marketing tests new product designs? Or- Do they have the potential to radically reinvent the way these companies work? Explain your reasons
	The invention of virtual stores holds the potential of reinventing the way companies operate. The way companies currently operate can be associated with identical findings to the virtual stores. The virtual stores are therefore just an incremental innovation of the way new product designs are tested by marketing. This is because virtual stores test products in a simpler and effective way which on both long term and short term saves quite huge sums of money. There is product simulation which is done and ends up on cost-saving. The virtual store usage aids in product arrangement optimization where optimized product arrangements increase the store's foot traffic. This increased store traffic translates to more sales and therefore more revenue for businesses like Kimberly-Clark. Many businesses are helped by virtual reality in making marketing strategies and displays that are different for the products that are different in culture and geographical areas. From the case study, Kimberly-Clark was on the verge of reducing product cost by using virtual reality technology reveals that there are many benefits that can be enjoyed even by small businesses. Small businesses adopting virtual reality technology will be in a better position to have the advantages associated with the major chains which enjoy financial positioning when making the product tests. These companies have such a huge correlation regarding their actual sales results and the virtual research results.
 Virtual reality usage in businesses has been gaining popularity and more companies are adopting it. A good example is Wal-Mart which since 2017 had been using the technology with an aim of improving the experience of employees, assessing the skills of their workers better, and presenting new ways of training their staff. This is a perfect example showing the virtual stores like the one in the case study as just an incremental innovation of the way marketing tests the design of their products that are new. The use of virtual reality technology by Wal-Mart is making a lot of sense in the retail environment. VR allows the creation of artificial scenarios at Wal-Mart that cannot be recreated in the sales floor enabling associated to learn in an environment that is very safe. The technology is particularly used by the company during Black Fridays where customers swarm the stores and it evaluates how workers respond to shoppers who are angry. This is a good example of how virtual stores are coming in this technological era and they are just an incremental innovation of the way marketing tests new product designs. From the Wal-Mart example, the virtual stores have the potential to radically reinvent the way companies are working. This is because the company has seen great improvements when it comes to the training of the employees and new training programs allow them to be easily introduced.       
What other industries could benefit from deployments of virtual reality like the one discussed in the case? Leaving aside the cost of the technology, what new products or services could you envision within those industries. Provide at least two examples. 
	From the case study, Kimberly-Clark's use of virtual reality has been extremely helpful in product testing and in marketing optimization. The business has been in better positioning and penetration in the retail stores since it focuses on the use of virtual reality. In the current business world, virtual reality technology can be used by every business in all industries. This model should be to use customer data in order to improve sales and revenues from the interaction in society. There are many industries that could benefit from virtual reality deployment including automotive industries, medicine, entertainment, and the military among others. (Burdea & Coiffet, 2003)
	In the automotive industry, the virtual reality technology will bring new products or services that could be envisioned when the technology cost is left aside lie dealership replacement. Potential customers will focus on the use of VR technology in order to fully view the vehicles of their choice both inside and outside. The customers can also have a test drive via VR technology. It will therefore be very easy for customer satisfaction and guarantee on the vehicle performance without much hustle. In the medicine industry, technology will bring envision man services and products. A good example of a service that can be envisioned in the medicine is a surgeon training to gain the needed experience to facilitate them in completing a surgery which is complicated without putting the patients live at risk. Many complicate surgeries put the patient's life at risk and this norm will be changed by the virtual reality. The entertainment industry is always looking for innovative ways of engaging users. The VR technology will envision many products such as 3D glasses to bring virtual reality and engage entertainers more. Finally, virtual technology will envision products and services in the military industry where training will be carried out through virtual reality. Scenarios will be created and lead to the improvement of skills among the military. (Mihelj, Novak & Beguš, 2014)      
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